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Abstract 
Additive manufacturing also known as 3D printing is an emerging technology. 
Additive manufacturing can displace traditional manufacturing when products 
have high levels of complexity and/or customization. Today, most consumers 
have little experience in actively customizing a physical product. The goal is to 
put  the  word  “custom”  back  into  “customer”  by  making  individuals  
comfortable in actively designing a product. In order to get a clear 
understanding of how customers respond to active customization, a survey was 
designed, disseminated, and the results were analyzed. Individuals were 
allowed to customize a product in three different ways: Selection Only, 


